Foreward 


The decision to use this.method for reporting the proceedings of the an 
National Conference in Milwaukee was made after much discussion. The digests of the 
talks obviously do not do full justice to the speeches and it would have been 
desirable to record the complete texts. 

A list of the subjects discussed and the speakers follows. Each talk has 
been given a key number which corresponds to the pages in this report, thus making 
it readily possible to locate any 

The summaries are assembled in three sections; the first covering the Wednesday 
sessions, the second the Thursday meetings and the third the talks on Friday. 

For many of the discussions, arrangements can be made for swevsitinn those 


interested with the complete text of the principle talk. 
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